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tv + print + web oceanstylemagazine.com

We are @CEAN STYLE

OCEAN STYdé&ivers an unduplicated, highly valued demographic thatliscated, affluent and upwardly
mobile with a taste for luxury and unique experiences.

Utilizing the platforms ofelevision, print and onlinenediaOCEAN STYLE captures, portrays and reveals th
modern, sophisticated and world{yaribbearthrough a captivating mix of fashion and lifestyle.

Our upscalaudience hasn affinity for the Caribbean and possesses a strong sense of self and confidence in
their future prosperity Thisfinancially secure and aspiratarget market enjoy§ A ¥ SQ& o0 Sdhé G KAy -
latest in fashion and cosmetics liaxury automobilesandexotic vacations.

OCEAN STYLE is an ideal channel for travel, lifestyle, luxury and other top brands thattastetd with a
premium consumer audience.
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AT A/GLANCE

PRINT OCEAN Style Magazine
Fashion and Lifestyle Glossy MagazBiace 2007.
Circulation 50,000. Readership 200,000. Published 4x per year.
Key Markets: New York, Miami, Los Angeles, Caribbean

TELEVISION OCEAN STYLE TV
Travel + Lifestyle Sho0 Minute, 13 Episode Seri€snce 2010.
Shot in Caribbean, New York, Miami, Los Angeles
Viewership: 90 Million Households.
Key Markets: USA (DirecTV), Europe, Africa, UK (Sky), Caribbean (Cable and Broadcast

WEB oceanstylemagazine.com / updated weekly

OCEAN Splash!
Fashion + Lifestyle eZine. Since 2010.
Circulationg 31,000SubscribersPublished 2x per month.

Social Media
facebook.com/oceanstylemagazine
Twitter: twitter.com/oceanstylemag
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PUBLISHER Blue Wolf Media Inc.
Established January 2007.

CONTACT 3350 SW 14BHAvenue Suite 203, Miramar, FL 33027
305.731.2145
info@oceanstylemagazine.com
oceanstylemagazine.com
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tv + print + web oceanstylemagazine.com

We are @CEAN Style Magazine

The glossy pages dDCEAN Style Magazindend the finest in fashion, beauty, food, luxury travel and
entertainment with engaging features and profiles of celebrities and peadities to showcasthe good life to
be had in the Caribbean

¢tKS SRAGZ2NAIE aKz2gOl asSa itaimather h& makes2 @ngagifgdindaefedaint ® a6 dz
financially established and an aspirant reader.

The OCEAN Style Magazine reader is highly educated and enjoys a life where both travel and leisure play an

important part. They appreciate the qusl&nd content mix of our publication and its authentic and credible
voice on the subject matter.
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